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REMINGTON HOTEL CORPORATION PROMOTES JILL JOHNSON
TO DIVISIONAL VICE PRESIDENT OF SALES & MARKETING

Johnson to oversee sales and marketing efforts for Embassy Suites, Starwood, Ramada and
Cape Hotels brands for the hotel management company
DALLAS, February 2, 2004 — Remington Hotel Corporation has promoted Jill Johnson to
divisional vice president of sales and marketing. In this position, Johnson will oversee
Remington’s sales and marketing efforts for its Embassy Suites, Starwood, Ramada and Cape
Hotels properties.

Johnson has more than 18 years of experience in the lodging industry, including seven
years with Remington Hotel Corporation, most recently as vice president of sales and
marketing for the company’s Embassy Suites, Sheraton, Marriott and Ramada properties.

Prior to joining Remington Hotel Corporation, Johnson served as regional sales
director for Windsor Capital Group managing its Embassy Suites, Renaissance, Marriott and
Hawthorne Suites properties. She also held management positions within Larkin, Inc.-
managed hotels.

Remington Hotel Corporation is a Dallas based independent real estate investment and
management company specializing in the hospitality industry. Over the past 35 years, the
owners of Remington Hotel Corporation have acquired, developed and sold more than 200
hotel assets valued in excess of $1 billion.

The company currently manages 40 hotels nationwide with more than 3,500
associates. Its properties include affiliations with such franchises as Hilton, Embassy Suites,
Marriott, Sheraton, Radisson, Four Points, Crowne Plaza, Double Tree and Holiday Inn, and

have received many of the industry’s top brand and trade publication awards.
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