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FOR IMMEDIATE RELEASE   

 

REMINGTON HONORED AS ONLY MANAGEMENT PARTNER NOW 
SUPPORTING FULL CROSS-SECTION OF HILTON FAMILY BRANDS 

 
Key Accolades From Hilton Family Brands; Hilton, Embassy Suites Hotels ® 
 
DALLAS (March 16, 2007) - Remington, the premier service provider to the hospitality 
industry, has been recognized as the industry's sole management resource now supporting 
each of the franchised Hilton Family Brands, including Hilton, Doubletree, Embassy 
Suites, Hilton Garden Inn, Homewood Suites and Hampton Inn hotels.  
 
Recent accolades at Embassy Suites Annual Conference include the Embassy Suites 2006 
SALT (Satisfaction and Loyalty Tracking) Division Awards which honored the 
Remington-managed Embassy Suites Dulles Airport Hotel in Washington DC, with the 
top overall score in food & beverage service.  Likewise, two Remington-managed 
properties in Texas were honored with the Top 10% Award for Total Quality Service: 
Embassy Suites Austin-Arboretum and Embassy Suites Hotel Houston Near the Galleria.  
 
Additionally, at the Hilton Brand Annual Conference and Award Ceremony, the 
company recognized The Hilton St. Petersburg Bayfront among its properties that have 
achieved all Key Performance Indicator Goals for 2006 in its "All Green Zone Award."   
 
Hilton presented these awards to the North American hotels that best exemplified the 
Hilton vision and excellence in performance.  Hotels were chosen based on their 
outstanding performance in the brand's "Balanced Scorecard" rating system in areas such 
as customer loyalty, service, quality assurance and customer satisfaction ratings-as well 
as exemplary efforts in hotel renovation and diversity. 
 
"These distinctions were particularly rewarding as we now extend our management 
support to each of the Hilton Family Brands," noted Mark Sharkey, Chief Operating 
Officer for Remington.  
 

mailto:marinamacdonald@remingtonhotels.com
mailto:nbeatty@mmgmardiks.com
mailto:epankenier@mmgmardiks.com


"For more than 10 years, Remington has proven to be a superior partner of Embassy 
Suites Hotels by providing exceptional guest service and accommodations, all the while 
helping to ensure guest loyalty," said Jim Holthouser, Senior Vice President, Brand 
Management, Embassy Suites Hotels. "The company's efforts have not only earned them 
accolades from the Embassy Suites brand, but also epitomizes what our brand is all about 
-- - guest satisfaction and a high level of customer service." 
 
"In our evaluation of strategic management partners, the Hilton Family of Brands seeks 
exceptional value, integrity, service orientation and overall operational expertise," 
remarked Jeffrey A. Diskin, Senior Vice President Brand Management and Marketing - 
Hilton Hotels.  "Remington fulfills these criteria and delivers excellence for each of our 
brands, often exceeding expectations." 
 
About Remington: Remington is the premier service provider to the hospitality industry.  
One of the largest independent hotel service companies in the U.S., Remington currently 
has property, project and asset management assignments from coast to coast for many of 
the world's leading hotel owners and developers. The Company's experience spans all 
lodging types, segments and locations, including 13 different brands, independents and 
hotel condominiums.  For more information about Remington, please visit 
http://www.remingtonhotels.com/
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